Developing digital
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The way SMBs use banks is changing

This moves them towards a
transactional relationship, increasing
the risk of switching and using other
FinTech services and mobile providers

Banks need to embrace digital to
reduce the cost of serving
customers and meet customer
expectations
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The way SMBs use banks is changing

It is expected that
SMBs will be more
than doubling the
number of digital
tools they use in

the next 3 years 7

The provision of online tools and insights that address a range of
headaches for small businesses represents an opportunity for
banks to build stronger interaction and engagement
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We help banks redefine digital to engage SMBs
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