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IFC Banking on Women Program

* Provides financing and expertise to emerging market financial
Institutions to expand financial services and opportunities for women
customers and business owners.

» The Program is built on the fundamental business case that providing
valuable financial services to women customers generates bottom
line value for banks.

* Nearly US$2 billion in total committed portfolio in 45 banks.

» 37,advisory services engagements across 26 countries.
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What women entrepreneurs value from a bank
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Non-financial services demonstrate a bank’s
commitment to partnering for growth
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Trends in the provision of business and financial education by banks
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Business results for financial institutions
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IFC’s approach to non-financial services
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